Abstract; The growth of information technology in the business world is spreading at a phenomenal rate. The success of a business organization stands at the usage of IT in their business. Growth of E-Commerce is the new born business method, which has originated through an extensive usage of IT in their business. SMEs under the BOI in Sri Lanka are far behind the fast moving world of IT. Though E-Commerce is accelerating at a high pace, most of the SMEs are still at the lower level compared to their competitors in business. This study will focus on the level of adoption of E-Commerce in a population of 30 SMEs under the BOI, the relationship between firmbased characteristics and the adoption of E-Commerce and also more importantly find out the critical success factors and discover potential benefits of adoption of E-Commerce in SMEs.
INTRODUCTION
The start of the 21st century has seen the information technology revolution intensifying at phenomenal rates from its Adoption of E-Commerce tools enables members to more easily communicate to others involved with the buying centre (Osmonbekov, 2002, p.160 The relationship with the supplier is also extended by adoption of E-Commerce.
OBJECTIVES OF THE PAPER
Another research finding of Stricker (2003) states that cost of delivery may be saved According to Estep and Castleberry (1999 ) they point out that one of the primary benefits of E-Commerce is that it improves the potential for an improved relationship with suppliers and the management. Data were collected from twenty one companies through interviews. SPSS software was used for analysis purpose.
Sampling
The population of the research will be all small and medium enterprises registered i) The first part of the analysis consist various tabulation of data, where frequency and percentage will be displayed.
ii) In the second part of the analysis, Simple Linear Regression analysis will be carried out to identify the relationship between the adoption of E-Commerce and the firm based characteristics.
Sector
From Table 4 .1, it can be seen that among the respondents, those from the manufacturing sector constitute the highest percentage at 57.1%. That is more than half of population in the SME industry. 
Annual sales turnover
From Table 4 .6, it can be seen that about 81% of the respondents have sales turnover of more than Rs.10, 000,000 while only 9.4% of them have turnover below than Rs. 1,000,000. The figures reflect the situation in Sri Lanka, as the scale of operation among the SME is comparatively high. 
Connection of Internet Service
From Ideally there is 29.5% of impact of management involvement on E-Marketing.
As a result, hypothesis H8 is accepted, e.g., there is relationship between management involvement and E-Marketing. between legal requirement and e-payment.
CONCLUSION AND IMPLICATION
The main issue addressed in this study shown in the moderate level should also be noticed and SME companies should take the advantage in gaining by adopting ECommerce in the best strategic way.
Recommendations for Future Research
It is recommended that the future research 
